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; costof productionof fishismorethancompensatedwiththeriseinpricesofa!;-.








therebysupplyof fish,highdegreeof perishability,assemblingof fish fromtoo
..manycoastallandingcentres,toomanyvarietiesandconsequenttoomanydemand
.' patt~rnsanddifficultyin maintainingthequality(If fisharcsomeof them;ljnl'
pi'obi~ln,::;cLJllfroiiu.;o ;n f;:;h rn..~rk~tiE6.\cry y./ide1.,('~~JGP~jva!"j~!~i0r'.)}ll dh.~~~r;..d(.
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markets.Thereis alsoconsiderablevariationinthepriceof same\'nrictyof fish
betweendifferentregions..
Fishermens'hareinconsumers'rupeeisthebestyardsticktomeasurethe
efficiencyof fishmarketingsysrem.It"is estimatedthathardlyabout5%of the
marinefishistradedthroughfishemlens'organisationrcooperativesandtherest
byprivatemarketingchannels.Innumerablenumberofimennediaricsarcinvolved







Nameof fish Guj Mah Kar Kerala T. Nadu A.P.
Seerfish 71 81 40 65 . 49 49,
Pomfrets 64 68 46 43 51 53
Barracudas - 36 55 53 54 24
Tuna 63 43 - 51 60 36
Sharks 45 36 40 63 60 17
Catfish 37 76 35 58 63
........
"'"
Mackerel 50 50 33 50 55 26
Sardines 60 57 54 43 63 58
Ribbonfish 83 60 41 37
I.
55 36
Rays - - - 30 57 40
Whitebaits - - 33 26 48 22
Lizardfish 44 43 31 30 53 36
Goatfish - - - 60 60 42
Threadfin 43 - - - 53 ")...."
Croakers 56 45 38 31 63 27
Silverbellies - - - 35 ....') 21:>.-
Big-jawedjumper - - 60 45 67 44
Mullets - 45 42 59 46 38
Half& fullbeaks - - - 61 65
Cephalopods 63 75 71 71 51 4
,
Fishermenin Gujaratreceived37%(catfish)to 83%(ribbon fish)of con-
sum(js' rupee.The producerscouidrr:,:civt:highersh:l!"ein con:;u,J''?'"::;'-lIe fC)r
ribbonu:,hdue"toirsrapidiypickingupexportmarkcrin recentycrs. Fisile,mens'
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fvlaharashtra.310;;.iO71~'oin Kamataka.26%to71% in Kerala,30%to67%in
TamilNadu;andi7%to53%in AndhraPradesh.Thepercentagedistributionof
r O'-.C"ll""'''>~~' rupel" f







intern:':!ande:~ternaJmarkets.theinfluenceof imenncdiariesin thell1::irketing. J ., , I~ . , '1" """~ ~'''''O'''' . .~~nO!.;~ssCOUlu /lOt 0:: em: j.::ng~a (liJU stili ")L. to vb /0 01 consumer~' n:pl'e ior
J',;ameof fish Shareof
Fishermen Handling
& Trans- Whole Rctailers
portation Salers
.. Set.:rfish 68 6 12 14.
Pomfrets 60 7 9 24
1- Barracudas 40 9 30· 21
Tuna 45 9 28 18
Sharks 43 10 32 15
I: Catfish 56 10 10 24
Mackerel 50 9 11 30- ,.
Sardines 33 12 23 "j.J_
Ribbonfish 48 10 12 30
Rays 47 13 22 28
\Vhitebaits 40 12 28 20
Lizardfish 35 12 15 38
Goatfish 57 13. 16 14
Threadfin 42 9 20 29
Croakers 48 11 14 27
>. Silverbellies 30 15 8 47
>
Big-jawedjumper 55 10 9 26
tv1ullets 41 9 17
'"
-'-'
> Half& ful1beaks 65 9 10 16
Cephalopods 65 10 5 20
,
Thefishermens'shareinconsumers'upeerangesfrom'30to68%fordiffer-,
> entvarieties.Marketingcostsincludingtransportationranged6to 13%.oflhe con-































alsoinvolvedin thesupplyof essentialinputsandcreditto fishennen.It is we))
knownthattheopena~cessmarinefisheriesrequiresomesortof regulationsto
keepthefishingeffortundercontrolforreapingmaximumeconomicyield.Fisher-
iescooperativescanplayakeyrolein themanagementof theoverexploitedin-
shorefisheries.Theconceptofcommunityparticipationinthemanagementofmarine
fisheriescanbeintroducedbycreatingadequateawarenessamongfishem1enand
encouraging"cooperativefishing"insteadof"competitivefishing"tokeepthelevel
of fishingintensityatthecontrollablel velforattainingsustainableproduction.
